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Intfroduction

Cathedral Quarter

The Cathedral Quarter project aims to create an increased
sense of place and civic pride, positioning Westgate Street
as an historic gem.

Local people and businesses will have more positive
perceptions of their historic buildings. Visitors will spend
more time and money in the city centre through an increased
and improved offer. People of all ages will better understand
the historical significance of Gloucester. Ultimately, this
historic environment will become valued for its exciting
economic, cultural and health and wellbeing benefits.
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This Toolkit

Use this toolkit as guidance on how to communicate the
Cathedral Quarter brand. The brand is our our spirit and
can be communicated in various ways; using our logo, our
colours and our tone of voice.

Take inspiration from the examples in this toolkit and have
fun expressing our brand using the elements and assets here.

Our priority is to communicate the idea that Cathedral
Quarter is rich in history and architecture, with a vibrant
community and exciting businesses. It's an enjoyable place
for people to spend time together in the city.



Brand elements




Our Logo

The full colour logo is the
graphic in combination with
the logotype.

Our logo should be used in
colour wherever possible.

It can be used against a very
pale coloured background too
(as shown on cover page).

The logo is available in various
formats including JPEG, PNG,
PDF and EPS.

Cathedral Quarter
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b

Cathedral Quarter

WESTGATE GLOUCESTER

A black version is available
when needed. For example
ifitis to sit amongst other

logos and they're all black.

There is not a white out
version available.
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Cathedral Quarter

Sometimes, you may need to use
the logo without the 'Westgate
Gloucester' part. For example, if
being used at a small size where
the text would become illegible.

e ot

Cathedral Quarter

Minimum size: 35mm

Ideally the logo should never
be used at a size smaller
than 35mm in width, as
demonstrated here.



Cathedral Quarter

Use the height and width of the ‘Q’ as
your minimum amount of clear space
around the logo. Keep copy and other
logos outside this area.

7 Cathedral Quarter Brand Toolkit

Always use the logo as supplied.

‘et ¥ il

Cathedral Quarter Cathedral Quarter

U R Y

Cathedral Quarter

Glos Old Quanten

Don’t rotate, skew, squash or stretch the logo. Don’t use drop
shadows or any other styles. Don't use without logotype or
alter the text. Don’t use off-brand colours or colours which
make it hard to recognise. See Colours section



In Partnership

Use this lockup version of the
logo and layout/order when
using with funding partners.
(See example on back page).

— Funded b
Cathedral %ar ter GI&%@E:EEF AR Historic England

Transforming Your City

Historic England have clear
and helpful advice on the use
of their logo on supported
projects. You can find all the
details here.

When used separately from
: — Funded by
the logo, the funders' logos Glccfg%gﬁzgr A Historic England

should be visible and either Transforming Your City
underneath the logo or to the

bottom right of the layout

(as shown on the cover).
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https://brand.historicenglandservices.org.uk/d/acW2N7pFUM6s/brand-guidelines#/high-streets-heritage-action-zones/why-publicly-acknowledging-your-grant-is-important
https://brand.historicenglandservices.org.uk/d/acW2N7pFUM6s/brand-guidelines#/high-streets-heritage-action-zones/why-publicly-acknowledging-your-grant-is-important

The strapline gives more context
to the name. It says it's a project
combining a rich heritage with
exciting plans for the future.

The strapline should be sed COLOURFUL PAST

where the full graphic language

is used. It doesn't need to be next B R I G H T F U T U R E
to the logo but it should be on

any materials showing the logo

and visual language. Ideally the

strapline is in the turquoise and

sits near the coloured dome.

COLOURFUL PAST
BRIGHT FUTURE
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Visual language

There are two versions of the language to
use, colour and monochrome.

The main colour version is always
sandwiched by the buildings which sit at
either end of Westgate Street. Do not alter
the colours of the buildings.

Silhouettes of people enjoying Westgate The mono version can also be split to
street are used as part of the visual language wrap the logo as shown on the cover.
only. They represent a cross-section of the

audiences the project aims to benefit and

give a bustling feel to the visual identity.
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Visual language

The visual language can be flexible.
Different elements can be played with
to make graphic features that add to
the overall identity. For example, see
the section breaks in this document
and here, which pull out a couple of
the buildings in the language.

The visual language elements have
been supplied as part of the toolkit
but they can also be mixed up.

The cathedral only appearsin

the logo and the full colour visual
language, it shouldn't be highlighted
in the enlarged pull outs.

11 Cathedral Quarter Brand Toolkit

Title here

Body copy here Lor
audit alitat ipsamus
saeribus et, es a
dolorae id ulloruntius
aut aut verupti reicias.

Title here

Body copy here Lor
audit alitat ipsamus
saeribus et, es a
dolorae id ulloruntius
aut aut verupti reicias.

The visual language can sit outside the grid and holding devices.




Graphic devices

The graphic style from the
architectural illustrations in the
visual language lends itself well
to creating disctinctive holding
devices for copy. Irregular shapes
subtly reflect the perspective

and angles found in the buildings
along Westgate Street. This works
particularly well when used
alongside photography.

Headings and blocks of copy

can be shown in these coloured
holding shapes which themselves
can overlap, as they appear to

in the logo mark, creating more
depth to layouts.

12 Cathedral Quarter Brand Toolkit

Ensure one
side of the
graphic
deviceis
straight.

Corners
can be
changed
around

sales
|ettir\gs

commercial

ATWIST IN THE TALE

Oditias quiasperum doluptaquam int, conectus sero
tem volore, si berit por ratquide erest, inulparum
nobis quistiur, sitatestet offic te ommoditio.
Eliaeceatem. Ugitatem que quam ipsa vendis essequis
consequas ab iligent ab ipsumqu asiminc illigentem
dolorem quatur? Qui aborende lab iusam ut doluptur?

Call to action here.

COLOURFUL PAST
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Main headings should use Niveau
Grotesk Bold. Itis available free
through an Adobe subscription or
can be purchased here for up to
five computers to use.

The font for body copy and
subheadings in print and online is
Noto Sans JP. This family includes
a variety of weights but we would
recommend the listed weights.
These allow for flexibility.

Noto Sans JP is part of the
Google Fonts family and is free to
download here.

For more details and instructions
on how to download and use
Google Fonts click here.

13 Cathedral Quarter Brand Toolkit

USE NIVEAU GROTESK BOLD

FOR HEADINGS
It can be in upper or lower case

Use Noto Sans JP Bold for subheadings

Use Noto Sans JP Regular for body copy like this. Que lit et
occaect aquibeaqui odignim oloreris exerita dem quatium
culpa cor alit volupta tiusda que porrovite susda nis aboris
voluptatur aspicabo. Bisinte natur magnis ut et acernatia
eliqui dit re exceatibus qui nimet omnisim endis del mi.
Use Noto Sans JP Bold for emphasis like this lorem.

"Pull out quotes can be in Noto Sans JP
Light at a larger size than body copy.”


https://www.myfonts.com/fonts/hvdfonts/niveau-grotesk/bold/
https://fonts.google.com/specimen/Noto+Sans+JP
https://fonts.google.com/specimen/Noto+Sans+JP
https://developers.google.com/fonts/faq#can_i_download_the_fonts_on_google_fonts_to_my_own_computer

Colours

Our colour palette is bright and
vibrant with a mix of vivid and
darker tones. Only use approved
colours from the Cathedral

Quarter palette. Never use any C0 MO YO K90
unspecified colours. R60 G60 B59
HEX 3d3d3c

Use more than one colour
overlapped to create a sense
of vibrancy and variety,
however do so with a sense of
minimalism and style.

CO0 M100 YO KO
R230 GO B126

Brights are more suitable for
HEX e6007e

campaigns and dark colours are
ideal for corporate applications.
However, any of these colours
can be used but please be
mindful of legibility.
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C50 M100 YO KO
R149 G27 B129
HEX 951b81

C100 M95 Y5 KO
R45 G46 B131
HEX 2d2e83

C100 MO YO KO
RO G159 B227
HEX 009fe3

CO0 M80 Y95 KO CO M50 Y100 KO
R233 G78 B27 R243 G146 BO
HEX e%4elb HEX 39200

C80 M10 Y45 KO
RO G161 B154
HEX 00al9a

C25 M25Y40 KO
R203 G187 B160
HEX cbbba0



When creating a layout,
always use a grid to ensure
consistency and clarity
across materials. The
templates in the toolkit

all use a grid to help guide
the design.

Here's an example of the
grid used for an A4 poster.
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Lorem ipsum
dolor sit amet

Bisinte natur magnis ut
acernatia eliqui dit
re exceatibus qui
omnisim endis.

Lorem ipsum
dolor sit amet

Bisinte natur magnisjutet -

acernatia occaect exceatibus

N/
i
"

N\

Use Noto Sans JP Light for body copy

like this. Que lit et occaect/aquibeaqui.

Bisinte natur magnisﬂ{ t acernatia
eliqui dit re exceatibus qui nimet

omnisim endis del mi.




The tookit




Stationery

Compliments slip and letterhead.

With compliments

Cathedral Quarter

Westgate Gloucester

Place, Gloucester City Council T. +44(0)1452 396344

Shire Hall, Westgate Street E. claire.dovey-evans@gloucester.gov.uk
Gloucester GL1 2TG W. gloucester.gov.uk

COLOURFUL PAST
BRIGHT FUTURE

e
Glc‘?éi%?us.t.gur WA Historic England
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Cathedral Quarter
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Westgate Gloucester
Place, Gloucester City Council | T. +44(0)1452 396344

Shire Hall, Westgate Street E. claire.dovey-evans@gloucester.gov.uk
Gloucester GL12TG W. gloucester. gov.uk




Information

sheet

A Word template has been
created, for use where a
letterhead isn't suitable, that
can be used to give project
information as necessary.

18 Cathedral Quarter Brand Toolkit

Cathedral Quarter

Infosheet title

Que lit et occaect aquibeaqui odignim oloreris exerita dem quatium

culpa cor alit volupta tiusda que porrovite susda nis aboris

voluptatur aspicabo. Bisinte natur magnis ut et acernatia eliqui dit re

exceatibus qui nimet omnisim endis del.

Call to action and web link or social media

COLOURFUL PAST Gloucester v s
BRIGHT FUTURE CityCoundil B Historic England




The Cathedral Quarter projectis a

heritage-led for Grant Application Process

the Westgate Street area of initialmesth it

as shown on the plan within this leaflet. o i hoser b

The project is funded by Gloucester City L :

Council, Historic England and supported g etz Epproval

by many i

the Cathedral Quarter Partnership. funding,

the grant
H E R 'TAG E_ L The project willlast until March 2024. application and forseeking  commence works
E D Itis anticipated that all grant offers will i icants willbe g
R EG E N E be made within the first 3years. gl b
R AT ' o N Quarter Project Officer. to ensure a successful
Example of leaflet GRANT SCHEM : i
< E . the terms and conditions
. s +Once agreed with the
for the project Information for appj; T
icer, the specif tion is
* Pplicants Sabmted fortanders

For further information
Contact the Cathedral Quarter Project Officer at
Gloucester City Council:
Claire.dovey-evans@gloucester.gov.uk LOURFUL PAST

BRIGHT FUTURE

01452396344

Westgate Gloucester
Place, Gloucester City Council
‘Shire Hall, Westgate Street

Gloucester GL1 216 Cathedral Q!ar ter

COLOURFUL PAST WESTGATE GLC
2 BRIGHT FUTURE
Cabeiri Qurter | CRASS B Clyessle B scenginc

(CATHEDRAL QUARTER HIGH STREET
HERITAGE ACTION ZONE

‘What will the Cathedral Quarter project do?

COLOURFyL, PAST _ improvements to the qualty  improvements, the g
neats to the s VNS L
B R 'G H T and around Westgate Street,  will also deliver a series
FUTUR E address any inappropriate  of events and activities. E
new uses for historic of Westgate and to help.
buidings. Grantswill b property ownersand
) . with the conservation aims
«Restoring authentic :
architecturaldetailsand  °f e Project:
il
r spax i i
BrnEINEtacant foer Sh3€€ ofresoutcestopromote Professional Advice .
including the conversion of ik Surveyor for eg) as
upper Tors of Westgate's heritage. berequired toengagea  required, draft a detailed
2 ne] . P i tect (RIBA),  works, invi put
Cathedr a 1 maintenance to properties  owners, professionals, fromour preferredlist,  a construction contractin
Uar er o i ki I the works
assistance. y " ity
areaof the City. e o
lans and proposals . A bestin
Who can apply? "’wywwzw"ny i This work will be eligible
GIOUCQST: " ies withi i the same rae asthe Eligible Works
PO e, o main grant, The grant " 3 L
C‘:yCounSl AR s under the Cathedral We dingeonsentwhere LS o s reately Grantasstancewilbe <Environmental
mngince gy HIStOrC England Quarter scheme. Inorder  strongly recommend an required. They will i made svalzbicion enhancement
to d B Ifn i iscussion wit : should be familiar to the irs, both i
Project agent you appoint. internal and external fabric ofthe building
key buildings have been engineer, quantity gentyouappol ; =
dentified a¢ pr VAT (whereitis not

+Reinstatement of lost
assistance, based on their  potential for grant. To be external architectural detail  reclaimable by the
istoric i interest, eligi ap

i ¥ + Conversion of vacant
cument poor oo be el floor space, but only Workshould use traditional
potential for po: an older property wi H s L <
i zone, or it e
an unexpired interest of no ) of the building and of the
fewer than 10 years. » Professional fees o o
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To set poster styles and two empty belly posters.
Each has option with Lottery Fund logo also.

The font used in the empty bellies is Noto Sans.

COLOURFUL PAST
BRIGHT FUTURE

WORKING WITH LOCAL PEOPLE AND PARTNERS,
THE CATHEDRAL QUARTER PROJECT WILL HELP TO
BREATHE NEW LIFE INTO WESTGATE STREET.

An area rich in heritage and full of potential, it will become more
attractive to residents, businesses, tourists and investors.

Cathedral Quarter

Get in touch PP Funcesty
heritage@gloucester gov.uk G[Sg%?-?f;sf AR Historic England
01452 396344 ¥ -

Clgycester % fisonc engonc

Cathedral Quarter

R TTT o0 T

TR

Working with local people and
partners, the Cathedral Quarter
project will help to breathe
new life into Westgate Street.

An area rich in heritage and full of potential, it will become
more attractive to residents, businesses, tourists and investors.

Getin touch

Contact the Cathedral Quarter Project
Officer at Gloucester City Council

heritage@gloucester.gov.uk

01452396344

COLOURFUL PAST
BRIGHT FUTURE

e
uEsITAGE G@#%e.ﬁt.s‘r P fiictoric England

Cathedral Quarter

Title to go here

Sub title info here like dates

Blurb about event/notice here. Que lit et occaect aquibeaqui
odignim oloreris exerita dem quatium culpa cor alit volupta tiusda
que porrovite susda nis aboris voluptatur aspicabo. Bisinte natur
magnis ut et acernatia eliqui dit re exceatibus qui nimet omnisim

endis del.

Call to action and web link or social media

COLOURFUL PAST
BRIGHT FUTURE

COLOURFUL PAST
BRIGHT FUTURE

Title to go here

Sub title info here like dates

Blurb about event/notice here. Que lit et occaect aquibeaqui
odignim oloreris exerita dem quatium culpa cor alit volupta tiusda

que porrovite susda nis aboris voluptatur aspicabo. Bisinte natur
magnis ut et acernatia eliqui dit re exceatibus qui nimet omnisim

endis del.

Call to action and web link or social media

Cathedral Quarter

Get in touch e
hertage@glaucestergouik @ wewmace  CQYESSIST R 5 rgins
01452396344 FUND Trrsforming Your Cky e

Set poster 1
20 Cathedral Quarter Brand Toolkit

Set poster 2

Empy belly 1

Empy belly 2




Flyer

COLOURFUL PAST

PP Funded by
Glc(;?%cceo..sﬁgf A Historic England itledabiliandil:

M Transforming Your City

Cathedral %arter WORKING WITH LOCAL PEOPLE AND PARTNERS,
THE CATHEDRAL QUARTER PROJECT WILL HELP TO

Two A5 flyers have
been designed based
on the posters.

BREATHE NEW LIFE INTO WESTGATE STREET.

An area rich in heritage and full of potential, it will become more
attractive to residents, businesses, tourists and investors.

There are options
with and without the
Heritage Fund logo.

Working with local people and
partners, the Cathedral Quarter
project will help to breathe
new life info Westgate Street.

An area rich in heritage and full of potential, it will become
more attractive to residents, businesses, tourists and investors.

Get in touch =
) oYl 1 A

Contact the Cathedral Quarter Project i

Officer at Gloucester City Council:

heritage@gloucester.gov.uk Cathedr al %ar ter

01452 396344 COLOURFUL PAST

BRIGHT FUTURE

Get in touch

heritage@gloucester.gov.uk {%HERITAGE G|CO|‘U ester
01452 396344 FUND T ity

PP ety
A Historic England
- cEne
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A selection of headings
and a footer have been
created which can be used
for Mailchimp headings.
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NEWSLETTER

Cathedral Quarter

Cathedral Quarter

COLOURFUL PAST

Cathedral Quarter




Banners

Pull up banner set

WORKING WITH LOCAL PEOPLE AND
PARTNERS, THE CATHEDRAL QUARTER
PROJECT WILL HELP TO BREATHE
NEW LIFE INTO WESTGATE STREET.

An area rich in heritage and full of potential,
it become more attractive to residents,
businesses, fourists and investors.

Cathedral Quarter Patnership

Cathedral Quarter

Clysslsl B e

RAISING AWARENESS OF
THE HERITAGE OF THE AREA
Giving advice, guidance and

assistance with historic building
care and conservation issues

Providing educational resources
and training events

i
Cathedral Quarter

Clyessly B8 i e

GRANTS TO PROPERTY
OWNERS
Putting back lost Historic details
Getting empty buildings back
into use and encouraging
change of use

Cathedral Quarter

Clgyesalsl B8 it e

RUNNING A
PROGRAMME OF
CULTURAL EVENTS

Collecting memories and stories

Arts events and activities linked
1o the rich history of Westgate

([T
LTI

Cathedral Quarter

Gyl B e

Al
f 11T
Whitaiiy,

|

IMPROVING AND ENHANCING
THE STREET SCENE

Making open spaces more attractive,
usable and accessible

Using open spaces for ac
events supporting local businesses

Cathedral Quarter

Clysslel BB icergn

23 Cathedral Quarter Brand Toolkit




Banners
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Feather banners
for events

Horizontal

;ANKKlL
IN3A3

Cathedral Quarter

Clyceslsr B8 ircergns

o

Jd3H

EAVG Ol

Cathedral Quarter

Clysssisr B8 e rgons

L

Scaffold banners,
two options.

COLOURFUL PAST
BRRIGHT FIITIIRF

Cathedral Quarter

Gloucester
ity €aundi

PP Fundedby

A Historic England

Dimensions 3000x800mm

Vertical

COLOURFUL PAST

BRIGHT FUTURE

Cathedral Quarter

PO ety
Ggg’%gusxglr A Historic England

Heritage@gloucester.gov.uk




Interpretation

panel

As part of the project launch, several interpretation
panels were produced. These follow a template
design which can be flexible for future panels.

WESTGATE STREET WESTGATE STREET
Hidden histories Cathedral Quarter A thriving marketplace Cathedral Quarter

What may surprise many people who know Westgate
Street, is how crowded the street used to be. The street
was such a popular location for catching passing trade
that buildings began to be built in the middle of the street.

Following the Norman invasion of 1066, Westgate
Street gradually became the most prominent
commercial street and marketplace in the city.

It was to remain so for several hundred years.

There used to be a row of buildings

in the middle of the street.

By the 16th century these buildings included
two Churches (Holy Trinity and St Mary de
Grace), and the King’s Board. According to
tradition, the King’s Board was given to the
town by Richard II, and may originally have
been a preaching cross, but was in use as a
butter market by 1580. The high cross was
built on the main crossroads where the four
gate streets meet in the centre of Gloucester
by the mid-13th century. This was a sizable
structure - over 34 feet high and covered in
statues of kings and queens.

P Hotel

Some of the street’s oldest buildings are hidden behind later facades
longthe  Another exceptional building along Westgate

EERTH T - t
_lllm j =

e m’ | .
o

Many of g al
street date from the 15th century or laterbut  Street is number 26 which is a late 15th century Al of these fascinating structures were
have been developed a over i merchant’s house, greatly cleared away over the course of the 16th
the centuries. A great example s the Fleece Inn.  enlarged and remodelled in late 16th century. century. Various improvement acts were
The undercroft of the Fleece Hotel dates from  Itis an exceptionally fine building which is one of undertaken to clear obstructions from what
the 12th century when it was probably builtas  the most substantial timber-framed merchants’ was after all, a major road. By the end of

the 18th century both churches and all the
buildings had been removed. Some remains
of the King’s Board do survive and are now
located in Hillfield Gardens along London
Road, as part of a garden summerhouse.

partof amerchant’s property. The timber framed - houses to have survived in any English town. The
building above is 15th century with a 16th century house was the Hall of the Grocer's Guild in the
extension. The building has been further added to 18th century and used as the Judges Lodgings in
and changed over the 18th and 19th centuries.  the early 19th century.

26 We;(y(e Street east elevation Westgate Street in the Middle Ages Gloucester Cross circa 1735
COLOURFUL PAST COLOURFUL PAST
BRIGHT FUTURE ’ BRIGHT FUTURE ‘
loucester  pgm loucester  mewn wrein
G&ymﬁl A Historic England Gcltycwndl A Historic England
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Q. Cathedral Quarter shopping

COLOURFUL PAST
BRIGHT FUTURE

e

Cathedral Quarter

Cathedral Quarter

Shopping centre

n Up
Cathedral Quarter ©

323 le like this
@cathedral .S % 323 people like thi

Home About Photos Reviews Videos Events
Home  About Photos Instagram 1l Like © Message  Q

About & Suggest edits

Lorem ipsum dolor sit amet timeti ergo
About c' Create Post

Get Di
sum Lorem
@ Lorem ipsum dolor sit amet timeti ergo

sum Lorem ipsum dolor sit amet timeti 1& Photojvideo Q checkin Tag Friends 45,264 people checked in here
dolor sit amet timeti imeti ergo sum imeti
I
ergo sumi ergo sum. http:/www. URLhere
150,784,623 people like this iy Cathedral Quarter Send Message
30 mins @
159,781,544 people follow this Lorem ipsum dolor sit amet timeti ergo sum Lorem ipsum dolor sit amet

Website
timeti dolor sit amet timeti imefi ero sum imeti erqo sumi ergo sum

Seeall >

®@ & 0
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9:41PM (-

&— Cathedral Quarter v

334 211K 134

Posts Followers Following

Cathedral Quarter
Fashion, food and lifestyle all in one place.
www.urlhere

&— Cathedral Quarter ~

334 211K 134

Posts Followers  Following
m Messaoe Emall M

p

Fash

Cathedral Quarter

Fashion, food and lifestyle allin one place.
wwwurlhere
m Message Email v ‘.-!1 i @! |
» &
Y. X
W/ )

Food & Drink ~ Halloween  Black Frid... ~ Valentine’

Food & Drink  Halloween Black Frid...  Valentine'...

Remember
face masks

Remember
face masks
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v . Cathedral Quarter

9,274 Tweets

Q  search Twitter

H  Explore . New to Twitter?

Sign up now 1o get your own personalized timeline!

£ Settings

b ottt
Lor audit alitat ipsamus saeribus et,

es a dolorae id ulloruntius.

Audit alitat ipsamus

Follow

Cathedral Quarter

@urhere

Get the latest updates on offers, fashions tips and the best shopping & food
destination in text here

& urlhere.com ) Joined September 2020

1,644 Following  12.8K Followers You might like

Bristol Shopping &
@bristolshopping

laceptae. Orpos pedi nisi ut earum sus. Nem volorempore sequis. Nulla qui eNsoastol
omnimus estrum expiab idis sequi re re nonsequaten quia pre laceptae.

Tweets Tweets & replies Follow

The Arcade Bristol
@ArcadeBristol

Follow e

1Retvest 11 Likes
What's happening

Football . 17 minutes ago
England's first squad for the
Nations League has been named | §

Trencing with: Abraham

s Catha Quarr G=

Lor audit alitat ipsamus saeribus et,
es a dolorae id ulloruntius.
mus

Football - Trending v
Haller

MacBook

28 Cathedral Quarter Brand Toolkit



Recommended Facebook image sizes, 2020:
Facebook profile picture size: 180 x 180px
Facebook cover photo size: 820 x 462
Facebook link image size: 1200 x 630
Facebook image post size: 1200 x 630
Facebook event image size: 1920 x 1080
Facebook video size: 1280 x 720

Maximum Facebook video length: 240 minutes
Facebook ad size: 1200 x 628

Facebook video ad size: 1280 x 720

Facebook Story ad size: 1080 x 1920

Facebook group cover image size: 1640 x 922
Facebook messenger image ad size: 1200 x 628

Tip:

Recommended Instagram image sizes, 2020:
Instagram profile picture size: 110 x 110px

Instagram photo sizes: 1080 x 1080 (square), 1080 x
566 (landscape), 1080 x 1350 (portrait)

Instagram Stories size: 1080 x 1920

Minimum Instagram video sizes: 600 x 600 (square),
600 x 315 (landscape), 600 x 750 (portrait), 600 x 700
(Carousel video dimensions)

Maximum Instagram video length: 60 seconds
Minimum Instagram image ad size: 500 pixels wide
Instagram photo thumbnails: 161 x 161

Instagram ads size: 1080 x 566 pixels (landscape),
1080 x 1080 pixels (square)

Instagram IGTV video size: 1080 x 1920

We recommend using square and vertical formats when posting
on Facebook and Instagram (both organic and paid). Why?
Because this maximizes the space you take up in the feeds as
most people use their phone to browse through these channels.

29 Cathedral Quarter Brand Toolkit

Recommended Twitter image sizes, 2020:
Twitter profile picture size: 400 x 400px
Twitter header size: 1500 x 500

Twitter post image size: 1024 x 512

Twitter card image size: 1200 x 628

Twitter video size: 720 x 720 (square),
1280 x 720 (landscape), 720 x 1280 (portrait)

Maximum Twitter video length: 140 seconds
Twitter ad size (image): 800 x 428

Twitter ad size (video): 720 x 720 (square),
1280 x 720 (landscape), 720 x 1280 (portrait)



We hope you find this toolkit useful.

If you have any queries or require
any assets, please contact:

Claire Dovey-Evans
Cathedral Quarter Project Officer

E heritage@gloucester.gov.uk
T 01452 396344

] Funded b;
Cathedral Quarter GQ&%%E:EEF MR Historic England

Transforming Your City © Gloucester City Council




